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Abstract 

The study examined the impact of corporate social responsibility on shareholders wealth, using selected 

firms listed on the Nigeria Stock Exchange. Secondary data were collected from the 2018 annual report of 

the 8 selected firms. Simple regression analysis was explored in testing the hypothesis, Shareholders wealth 

was represented as the earnings per share, whereas, corporate social responsibility was represented with 

corporate social responsibility expenditure. The study revealed that there is a negative impact of corporate 

social responsibility on the shareholders wealth in the short run which may at the long run turn positive 

over time. The researcher recommends that corporate firms shouldcontinue to perform their corporate 

social responsibility towards all stakeholders to ensure smooth and continues operations. 
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1.0 Introduction 

Corporate social responsibility refers to the responsibilities that a company has towards the society. The 

Institution of Chartered Accountants of Nigeria (2014) describes corporate social responsibility as decision 

making by a business that its linked to ethical values and respect for individuals, society and the 

environment, as well as compliance with legal requirement. Corporate Social Responsibility is made to 

close the gap that existed in the conventional accounting.Corporate social responsibility forces firms to not 

just having their focus on the financial growth in terms of achieving higher profit, but also take in 

consideration about the importance of working for the welfare of other societies and forcing the firm to take 

care of their employees and the other stakeholders as well. Stakeholders being those who directly or 

indirectly are affected by the overall organizations processes.  

 

The Management of companies in most cases seem not to be interested in the accounting and representation 

of report for corporate social responsibility as the international financial standard (IFRS) has no specific 

guideline specifying the presentation of corporate social responsibility in the face of the financial statement. 

It is to this effect that this paper intends to investigate the impact of corporate social responsibility on the 

shareholders. 

 

1.1 Statement of the Problem  

Smith J.(2003) raises a question, ‘should companies seek to maximize shareholders value or strive to the 
conflicting interest of the stakeholders? The shareholders theory propounded by Freidman Milton(1970) 
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portrays that managers primary goal is to maximize the shareholders wealth,since the shareholders are the 

ones who advance capital to the managers which they use for the business,they expect that managers will 

deploy such resource in only profitable activities which will increase their value. The shareholders are 

without the view that if the stakeholders are not taken into consideration, on the business plan, this may in 

long run have negative impact on the company by reducing the corporate image of the firm, loss of public 

confidence and goodwill. In view of the above, the researcher intends to know the impact of corporate social 

responsibility on shareholders wealth 

 

1.2 Objective of the Study        

The main objective of objective of this study is to measure the effect of corporate social responsibility on 

the shareholders wealth. The specific objective is to ascertain the impact of corporate social responsibility 

expenditure on earnings per share. 

 

1.3 Research Hypothesis   

Ho: Corporate social responsibility expenditures do not have significant impact on shareholders earnings 

 

1.4 Scope of The Study 

This study cuts across the eightquoted companies which represents various sectors as listed in the Nigeria 

Stock Exchange in 2018 

 

2.0 Conceptual Framework:  

Corporate social responsibility: 

Mubeen &Arooj (2014) defined corporate social responsibility as the organizational responsibility to 

develop their process in a way that taking into the accounts; social, environmental and social aspects in their 

strategies and focusing on fulfilling the other stakeholders interests as well. ICAN (2014), 

expressescorporate social responsibility as a concept that emphasizes both the responsibility to make money 

and the responsibility to interact and relate ethically with the surrounding community. This concept is 

composed of 4 obligations. 

 

The economic responsibility to make money  

The legal responsibility the adhere to rules and regulations  

The ethical responsibility: to do what is right even when not required in letter of law 

The philanthropic Responsibility to contribute to society’s project even when they are independent of a 
particular business.      

 

Aguilera (2007) revealed that corporate social responsibility forces the firm to work under the concept of 

socially responsible form wherever they operate their business, legitimately fulfill the needs and extra care 

of the concerns of all the stakeholders. According to Servaes &Tamayo (2012), firms that have high 

customer responsiveness, corporate social responsibility have positive effect on the firm’s value. ICAN 
(2014) identifies 5 main aspects of corporate social responsibility  

The company should operate in an ethical way; 

A company should treat its employee fairly; 
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A company should respect the basic human rights 

A company should be responsible to citizen of the community  

A company should do what it can to sustain the environment for future generation. 

 

2.1 Theoretical Review 

Stakeholders Theory 

The theory states that all stakeholders must be considered in the decision making presses of the organization. 

The theory states that there are 3 reasons why this should happen. It is the morally and ethical way to 

behave. Doing so actually also benefit the shareholders. It refracts actually what happens in an organization.  

This theory is supported by research from cooper (2001) in this study of large firms. According to this 

theory, stakeholder management is not an end in itself but simply seen as a means for improving economic 

performance.  

 

Ethical Theory 

This ethical approach towards the concept of corporate social responsibility emphasis the point that the 

corporation has a moral responsibility towards its stakeholders. The major focus of the corporation when 

its ethical perspective is that it should think beyond profit goal and create an atmosphere where the profit 

of the corporation does not make other corporation worse. 

 

Triple bottom line theory: 

Propounded by Elkingten (1997) The theory states that corporate leaders tabulate bottom line results not 

only in economic terms, but also interms of company effect in the social realm, and with respect to the 

environment. 

 

Enlightened Shareholder Value 

Enlightened shareholder value states that corporations should pursue shareholder wealth with long run 

orientation that seeks sustainable growth and profit based on corporate social responsibility attention to the 

full range of relevant stakeholder tem entrench impact of the wealth generation. 

 

2.2 Empirical Review:   

Abdul&Naveed (2014) researched on the” Impact of corporate social responsibility on profitability of 

firms” The researchers sampled fertilizer and cement industry in southern Pakistan. Data was analyzed  
using Delphi model and  analyzed using regression technique and concluded that there is positive 

relationship between corporate social responsibility and firm’s profitability. Suraiya &Nusrat(2013) 
researched on the topic corporate social responsibility and firms profitability using a case study on Dutah 

Bank Limited .The researcher used secondary data from the annual report of the bank, using variables such 

as corporate social responsibility expenditure and profit after tax .Analysis was done using correlation and 

regression analysis technique and came to conclusion that there is a significant relationship between 

corporate social responsibility and profitability.     
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2.3 Gap in literature  

Abdul & Naveed (2014) studied the impact of corporate social responsibility on Profitability of firms 

sampling the fertilizer and cement industry in southern Pakistain from 2002- 2011. This work is intended 

to study the impact of corporate responsibility on shareholders wealth using different companies listed in 

the Nigeria stock exchange in 2018, to know if the same result will be arrived in Nigeria in 2018. Suraiya 

&Nusrat (2013) researched on the topic “corporate social responsibility and profitability” using Dutch bank 
Ltd, as a case study. This work intends to use more companies to know if similar result is still applicable to 

many other companies. He used variables as corporate social responsibility expenditures and profit after 

tax, simple regression analysis was done using Profit after Tax as the dependent variable and corporate 

social responsibility as independent variable. This work intends to use variables as corporate social 

responsibility expenditure to represent corporate social responsibility and earnings per share to represent 

shareholders wealth.  

 

3.0 METHODOLOGY  

Selected variables: Secondary data were used from the company’s annual report to be able to analyze the 

effect of corporate social responsibility on shareholders wealth; variable such as Tax and donations where 

used to represents corporate social responsibility, while earnings per share was used to represent 

shareholders wealth. Earnings per Share been the dependent variable while corporate social expenditure 

been the independent variable. The data was analyzed using simple regression using spss analytical 

package. 

 

3.1 Model specification 

In order to be able to find out the impact of corporate social responsibility expenditure on the shareholders 

earnings the researcher adopted the simple regression technique which is expressed in equation I  

EPS =a + b1 csrexp + e………..eq.1 When  EPS :represents Earnings Per share and Crsexp :represents 
corporate social responsibility expenditure. 

4.0 Discussion of findings  

Table 2. regression of corporate social responsibility on the earnings per share of 8 

selected companies in 2018. 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 3966.600 2374.999  1.670 .156 

Crs -190.924 127.149 -.557 -1.502 .194 

a. Dependent Variable:eps     
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Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .557
a 

.311 .145 .06259 

a. Predictors: (Constant), csr  

 

F value=2.255 

f-probability=0.194 

 

From the result of the analysis, Corporate social responsibility with a coefficient of -190.924 indicates that 

Corporate social responsibility has a negative impact on shareholders wealth that is as corporate social 

responsibility increases shareholder wealth decreases.  The t –probability sig value of .156 is greater than 

0.05, we accept the null hypothesis and reject the alternate. We conclude that corporate social responsibility 

has no significant impact on shareholders wealth. 

 

The results of the ordinary least square regression analysis as shown the impact of corporate social 

responsibility on shareholders wealth, showing a beta coefficient of -.557 indicating that for every unit 

change increment on the corporate social responsibility expenditure will lead to .557 or 55.7% decrease in 

the shareholders earnings. The r square was 0.311 which accounted for about for about 31.1% of the 

variation in the earnings per share of the companies. The hypothesis that was formulated was tested  and 

the result shows that there is no significant relationship between corporate social responsibility and 

shareholders wealth at the short run. 

 

5.0 Conclusion  

From the data analyzed above, we conclude that there is a negative impact of corporate social responsibility 

on the earnings per share which the researcher believes that if the companies continue to incur these 

expenditure .At the long run , there may turn to be a positive impact on the earnings as the public perception 

of the company my increase their patronage in terms of sales and goodwill ,  thereby increasing the profit 

of the firm which will in turn impacts on the share earnings. 

 

The study is subject to some limitations as the major limitation to this research work is in accessibility of 

data, due to the fact that corporate social responsibility is self-reporting information, some companies do 

not expresses the corporate social responsibility on their annual report. Thispossess a major constraint to 

the research work. In ability of the research to assess the reports of the collected companies over a long 

period of time poses another challenge making the research to analysis the data for only one year for the 

various selected companies. An intending researcher may try to asses more of these annual reports to these 

companies to be able to analyze the data over a longer period of time. 

 

6.0 Recommendations 

Based on the findings and conclusion of this study, the researcher recommends that: 
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- Corporate firms should continue to perform their corporate social responsibility towards all 

stakeholders to insure smooth and continues operations. 

-  Government agencies should give tax credit to companies that fully perform their corporate social 

responsibilities, as this will be a way of encouraging the firms. 

Government should make laws which will be binding on the companies to perform their corporate social 

responsibility. 
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APPENDIX 

Table 1 descriptive statistics of variables for selected companies in 2018. 

Companies Earnings per share(N) CSR expenditures 

Mobile 17.73 81,000,000 

Oando -21.14 164,366,263 

Gtbank 3.47 599,916,416 

Zenith 1.62 1,102,000,000 

Ashaka cement 2.04 365,605,132 

Leverage cement 7.38 259,820,450 

Dangote sugar 0.97 16,090,000 

Flour mills of Nigeria 1.93 41,500,000 

SOURCE: ANNUAL REPORTS & ACCOUNTS OF THE COMPANIES IN 2018 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


