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ABSTRACT 

This study examines the effect of corporate social responsibility reporting volume on value relevance of 

quoted firms’ financial report in Nigeria. This study is based on ex-post facto research design and employed 

a panel data set collected from seventy three (73) non-financial companies over a six year period ranging 

from 2012 to 2017 financial year. We analyzed the data set using Summary Statistics, Correlation Matrix 

and Panel Random Least Square Regression Technique. The random effect model established that 

corporate social responsibility reporting page volume has an indirect effect on share price. This finding 

suggests that managers do modify earnings per share and book value per share with social responsibility 

activities. The findings from this study supports the argument that corporations in Nigeria pay more 

attention to how much profits are generated and how much dividends are paid, and not necessary social 

issues and its reporting. Hence one among the various recommendations that we proffer is that the notion 

of implementing corporate social responsibility activities as a complementary service must be discouraged. 

In so doing firms must report corporate social responsibility activities that aim not only to comply with 

rules but also such that will create good reputation for the public and investors as it affects the value 

relevance of firms’ financial report. 
Keywords: Corporate social responsibility reporting length, share price, earnings per share and book 

value of shares. 

 

1.0 INTRODUCTION 

Corporate Social Responsibility reporting hereafter called (CSR) has grown exponentially during the last 

ten years. Notably, in 1999 the Global Reporting Initiative recorded only twelve firms that adopted its 

reporting standard but in year 2012 this number had reached more than 2000. Substantial empirical 

evidences suggesting that firms could benefit from CSR activities both financially and non-financially 

abound in the literature. (Famiyeh, 2017; Hategan & Curea-Pitorac, 2017) Generally referred to as 

“enlightened shareholder approach” Harpreet, (2009) noted that maximization of long-term financial 

returns (stock returns) is a function of a set of social and environmental matters being considered by 

corporate management, and this have been met with stiff debate and criticism. However, the fact that there 

is an increased consideration for corporate social reporting accounting by shareholders worldwide suggest 

that there are inherent advantages in adopting CSR practices especially when it comes to accessing financial 

resources. Miralles-Quirós; Miralles-Quirós, & Arraiano (2017) Gómez-Bezares; Przychodzen & 
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Przychodzen (2016) Charlo; Moya & Muñoz (2016) According to Robinson; Kleffner,; Bertels (2011) the 

benefits of shareholders in a company carrying out CSR activities depends on how that information affects 

stock market value of the shares. 

 

 Akanfe, Michael and Bose (2017), document that firms communicate social responsibility activities to host 

communities most effectively through its financial statements. Therefore management are charged with the 

responsibility of including such information in their financial statement to satisfy the informational needs 

of all stakeholders including host communities, consequently adding value to their financial reports and 

contribute to the development of their companies. However, such information are considered to be relevant 

when it influences the users’ decisions to form predictions or help in confirming or correcting past 
evaluations, and reliable if it can be depended upon to faithfully represent the transactions or events that it 

aims to represent without any undue error or bias Financial Accounting Standard Board, (FASB). According 

to Barth et al. (2001) value relevant information should have both features of relevance and reliability.  

 

Hence following this opinion and in line with standard accounting view point, the researcher argue that 

CSR of companies and their associated voluntary reporting are inseparable but in any case host communities 

should conclude on whether a company performs better or worse by assessing those social programs, 

activities and projects embarked upon and reported by it. 

 

Advocates of CSR as value relevant argue on the basis that performance of the company will be improved 

through high quality corporate social reporting. They support the argument that firms should operate within 

a CSR perspective far broader and longer than their own immediate, short-term profits. This lends credence 

to the opinion of Wahba and Elsayed (2015) who note that a key benefit of CSR investment is that it aid in 

stockpiling reputational capital, and create some organizational capabilities which would help the firm in 

achieving some kind of competitive advantages, and financial boost. Overall, this suggests that the 

associated cost of CSR activities is less than its benefits. Robins (2011) suggest aggressive CSR activities 

for significant stock market benefit which in turn could reflect in firm’s stock price thus improving the 
profitability of stock option. According to Akano, et al. (2013) commercial banks in Nigeria have found 

that social disclosure is useful in satisfying stakeholders’ interest and this corroborate the study of  Effiong, 

Akpan and Oti (2012) who support the opinion that, good corporate citizenship sequel to responsible 

corporate behavior encompassing social reporting is an important component to achieving corporate 

economic mission. 

 

However, critics of CSR as value relevant argued with the conventional view that CSR distracts from the 

fundamental economic role of businesses, which is just nothing more than superficial window-dressing 

preempting the role of governments as a watchdog over powerful multinational corporations (Harpreet, 

2009; Testa & D’Amato, 2017)  Furthermore, Obi (2013) declares that although firm social responsibilities 
are still at an elementary stage in Nigeria, their social responsibility activities is merely a philanthropic 

gesture.  

 

This study is initiated firstly by the view that corporate social disclosure practices is in its infant stage in 

Nigeria (Dobers & Halme 2009; John, Daniel & Angel 2012) which is consistent with the argument that 
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corporate organizations in developing countries (such as Nigeria) are more concerned about how much 

profits are generated and how much dividends are paid, with less regard to social issues and reporting (Iyoha 

2010; Uadiale., & Fagbemi 2012). Secondly, while there are numerous studies on CSR among developed 

countries, related evidence from the perspective of a developing country like Nigeria is still sparse and 

concentrated on multinational firms particularly the oil and gas firms in the Niger Delta region of the 

country. According to Oluyemi et al. (2016), the demand for CSR among non-financial firms in Nigeria is 

imperative noting that these firms are instrumental to the development of the country.  

 

Consequently, we follow the study of Carnevale, Giunta and Cardamone (2015) and make another vital 

contribution to existing literature by examining the impact of the interaction between social responsibility 

report page length and accounting variables of earnings per Share and Book Value per Share on stock price. 

This lends credence to the argument that social responsibility engagements may indirectly impact on stock 

price formation process, through interacting with other accounting variables. We employ a more reliable 

information of social report page length as employed by Nguyen (2018) rather than socially responsible 

index. Hence, this study is poised to expand existing empirical evidence by considering the value relevance 

of CSR reporting length in Nigeria. Based on the researchers’ knowledge, this study becomes first among 

related studies in Nigeria to carry out such an analysis. 

 

2.0 THEORETICAL BACKGROUND 

In Financial literature parlance, it is generally believed that the market value of equity is an adequate 

indicator of the value of a company. In this regard, Ohlson 1995 developed a valuation model for quoted 

companies.  According to Ohlson, market value of equity is a function of the company’s financial 
information (specifically, its book value and accounting results) plus other non-financial company 

information that may be considered relevant but the content of this additional information was not specified. 

Nevertheless, Ohlson valuation model have been given credence in the field of corporate social 

responsibility reports research by using information on social responsibility as this additional information 

Miralles-Quirós, Miralles-Quirós and Arraiano (2017). The model is based on fundamental analysis 

principles which are a combination of the discounted cash flow approaches, and the book value of assets 

methods. Ohlson (1995) model, expressed the market value of a firm as a linear function of its book value, 

the abnormal earnings together with another information dynamics variable. The Ohlson model was 

described under the following assumptions: 

 

The Present Value Relation: This assumption implies that the market value of the firm's equity equals the 

present value of its expected future dividends discounted at the risk-free interest rate, and this assumption 

was based on the original classic dividend discount model. 

The Clean Surplus Relation: This assumption implies that all changes in the book value of equity are 

reported either as accounting earnings or dividends. According to that the relation between book value of 

equity, earnings, and dividends can be expressed as follows: 

𝑏𝑡 = 𝑏𝑡−1 + 𝜒𝑡 − 𝑑𝑡                                      (1) 

Where bt = book value of equity at date t; χt = earnings for period t; dt = dividends paid at date t. According 

to Ohlson, book value of equity at date t-1 multiplied by the risk free rate is considered as the normal 
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earnings of the firm. Then the earnings for the period t minus the normal earnings can be defined as 

abnormal earnings. 

𝜒𝑡
𝑎 = 𝜒𝑡 − 𝑟𝑏𝑡                                         (2) 

Where χªt = abnormal earnings for period t,

The Linear Information Dynamics: This assumption is the most controversial assumption which imposed 

a time-series structure on the abnormal earnings (that is, the relationship between the current and the next 

period's abnormal earnings) as linear and stationary. Ohlson defines this abnormal relation as the difference 

between accounting earnings and normal earnings. Normal earnings are the net book value of equity 

multiplied by the risk free rate. However, the linear information dynamic (models) which assumes a time-

series structure on the abnormal earnings are as follows: 

𝜒𝑡+1
𝑎 = 𝜔11𝜒𝑡

𝑎 + 𝜈𝑡 + 𝜀1𝑡+1
′                          (3) 

𝜈𝑡+1 = 𝛾𝜈𝑡 + 𝜀2𝑡+1
′                                          (4) 

Where: 

χ ªt : Abnormal earnings of year t (χªt= χt – rbt) 

υt : Other information variable at time t 

ω11: Persistence of abnormal earnings (0< ω11<1) 

έ1t, έ2t: Error terms. 

Following the discussion on abnormal earnings structure, Ohlson (1995) shows that with the standard 

assumptions underlying the dividend discount model together with the above mentioned Equations (1) and 

(2), his model equation can be written as follows: 

Pt = bvt +α1χªt+ α2Vt                                                                                        (5) 

Where: 

Pt: Is the market value of the firm's share equity for the fiscal year-end t, 

bvt: Is the book value of the firm's share equity at the end the fiscal year-end t, 

χªt: Is the abnormal earning per firm's share during the year t, (defined as above), 

Vt Is other non-accounting value relevant information for the fiscal year-end t, 

α1, α2, Are coefficients taking values that are a function of the linear information dynamics models and the 

risk free rate for the firms. 

 

However, following existing literature, this study adopt Ohlson’s model and employ the share price 
accruing to the 4th quarter of each year in the sample to test Ohlson’s model as proposed by Barth and 
Clinch who conclude that scale effects is been mitigated more effectively in a model that uses share price 

specification while it also maintains the financial significance of the variables being studied.  

 

2.1 HYPOTHESIS 

Corporate Social Responsibility Reporting Page volume and Value Relevance of Financial Reports 

Corporate social responsibility reporting has been conceptualized in a variety of ways. For instance, Parker 

(2002) describes corporate social reporting as documentation by corporations of social impact of corporate 

activities, and effectiveness of corporate social programs, which is a medium whereby corporation’s 
discharges its responsibilities, and the stewardship of its social resources. In the views of Business Council 

for Sustainable Development (WBCSD, 1999) corporate social reporting is viewed in a holistic perspective 

to include the reports of continuing commitment by business organizations into their ethical behavior which 
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contributes to economic development while improving the quality of life of the workforce and their families 

together with the quality of life of the local populace and that of the society at large. From the stand point 

of Esa and Mohd Ghazali, (2012) corporate social responsibility reporting provides information about a 

firm’s products, philanthropic, employee’s welfare, community involvements and environmental concerns. 

It provides information to the public regarding companies’ interaction with the community, environment, 
its employees, its customers and energy usage Said; Zainuddin and Haron (2009). In the views of Parker 

(2002) corporate social responsibility reporting frequency, is the volume, extent or intense of corporate 

social responsibility components which is been reported in the company annual statement. Although the 

intense of such information is meant to improve shareholder value, it has been shown to be influenced by 

political, Social Religious Norm and Economic factors.  

 

Conceptually, relevant value: which is an accounting value have been defined as value-relevant if it has a 

predicted association with equity market values. This concept is not new in the literature as Miller and 

Modigliani, (1966), used the term as “value-relevance” Based on the conceptual framework, the purpose of 
financial reporting is to provide useful information for users, especially investors and creditors in making 

investment decisions. The scope of financial reporting includes the financial statements and reports separate 

from the financial statements that are the products of accounting. Studies on the usefulness of financial 

information for investment decisions often employ the term ‘A study on the value relevance of accounting 
information’, since accounting information is relevant in determining the intrinsic value of securities/stocks 
and subsequently used for investment decisions as reflected in the stock market price. Therefore, the study 

on value relevance of accounting information is often carried out by examining the relationship between 

information in financial statements and/or reports outside of the financial statements, called accounting 

information, and stock prices or stock returns. An early study that examined the usefulness of accounting 

information was undertaken by Ball and Brown (1968) which was then followed by many subsequent 

studies. Sinkin et al. (2008) and Hassel et al. (2005), among others proposed vital applications of value 

relevance as it relates to non-financial variables vis - a- vis corporate social responsibility reporting. Sinkin 

et al. (2008) argue that eco-efficient business strategies has a positive relationship with firm value.  

Uwuigbe and Uadiale (2016) noted that corporate social environmental disclosure among selected listed 

firms in Nigeria is generally low and still at its nascent stage. The study applied the legitimacy theory to 

examine whether a significant difference exists in the level of corporate social environmental disclosure 

between building material and brewery industries. Their finding suggests that there is a significant 

difference in the level of corporate social environmental disclosures among selected firms. 

 

Gras-Gil et al (2016), document that investment in socially responsible activities improves stakeholder’s 
satisfaction. The study tends to explain the reasons for companies involvement in socially responsible 

activities. Furthermore, CSR indicator was found to correlate significantly with ethical and moral issues 

which relates to corporate decision-making. The authors also found that CSR affect corporate reputation 

positively leading to effective use of resources. 

 

The results of Schadewitz and Niskala (2010) were conclusive in demonstrating that the information made 

available by GRI has a positive influence on the value of the companies quoted on the Finnish stock market. 
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The study was intended to analyses the behavior of a very small number of socially responsible companies 

in Finland.  

 

The study of Cardamone et al. (2012) show that investors did not value non-financial information and 

concluded that the relationship between financial and sustainability information was negative. This finding 

is drawn from the analysis of 178 companies listed on the Italian stock market over the 2002–2008 periods. 

 

Using Canadian data, the result of Berthelot et al. (2012) after investigating 146 companies listed on the 

Canadian stock market, show that investors valued companies that adopted CSR practices and, in turn, the 

companies benefited financially for adopting such practices. Out of the 146 studies companies, 28 of them 

published sustainability reports in 2007.  

 

Carnevale et al. (2012) analysed all European-listed banks in the Euro-12 zone over the 2002–2008 period. 

The analysis for the entire sample does not provide evidence that investors attribute value relevance to 

social reporting. However, the cross-country analysis shows that in some countries the social report 

positively affects the stock price and in others negatively affects the stock price.  

 

By employing GRI criteria, as well as the information extracted from the KPMG report De Klerk et al. 

(2015) studied 69 largest companies quoted on the British market in 2008 and concluded that British 

investors valued socially responsible companies. 

 

Subsequently, Bowerman and Sharman (2016) analysed UK and Japan markets and observed that only 

investors in the UK consider CSR disclosure information in their total information set for their investment 

decision making. Whereas investors in Japanese firms do not appear to find that CSR disclosure provides 

incremental value to the valuation of the firms.  

 

Murray et al., (2006) conducted a study on the level of social and environmental disclosure among UK 

firms. The researchers do not find any association between stock returns and corporate social responsibility 

reporting. 

 

De Klerk and De Villiers, (2012) studied corporate social responsibility disclosure level of the top 100 

South African firms by employing a KPMG dataset and their findings reveal that CSR disclosure is 

significantly and positively related to share prices. Their results indicated that the combined effect of CSR 

disclosure and financial accounting information explained South African market attributes better than an 

exclusive focus on financial accounting information. 

 

Uadiale and Fagbemi (2012) examine the impact of CSR on the financial performance of selected quoted 

firms in Nigeria. Their results suggest that CSR impacts positively on firms’ return on equity (ROE) and 
return on assets (ROA). The study recommends that CSR should be employed to boost firm reputation 

especially for firms whose business operations impact on the environment negatively. 

Considering evidence from previous studies we intend to carryout a research on corporate social 

responsibility reporting length and value relevance in the Nigerian context. Thus, we hypothesized that:  
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H01 Corporate social responsibility reporting volume has no significant effect on the value relevance of 

firms financial reports in Nigeria.   

 

3.0 METHOD 

3.1 Sample and Procedure  

This study basically seeks to investigate the value relevance of corporate social responsibility report length 

among quoted companies in Nigerian based on ex-post research design. The population of this study 

comprises of 117 quoted non-financial companies, taking a sample of seventy three (73) covering a period 

of six (6) years (2012-2017). The choice of this period is anchored on availability and consistency of 

relevant data. All the data collected from relevant annual reports will be analysed using panel least square 

regression technique.  

Content analysis is defined as a method in which qualitative data are converted to quantitative data 

systematically to aid analysis (Clarke & Gibson‐Sweet, 1999). Similarly, the method is defined as a research 

technique that aid in making replicable and valid inferences from data and assumes that the extent of 

disclosure signifies the importance of the disclosed topic to the reporting entity. Campbell. Craven and 

Shrives (2003); Gray, Kouhy and Lavers (1995); states that content analysis generally follows two paths: 

Number of disclosure and Amounts of disclosure. However, to determine the volume of disclosure, various 

units of measurement are employed in social responsibility disclosure studies. Word counts, sentence 

counts, average lines and proportion of pages Hassan (2012); Roca and Searcy (2012); Hackston and Milne, 

(1996); Alonso‐Almeida, Llach and Marimon (2014) are employed and a researcher is free to choose the 

method considered most appropriate Bollen, Skully, and Wei, (2010).  

 

Reporting levels via number of words give the information of interest in greater detail and are easier to be 

categorized. However, this method does not provide sound basis of coding social responsibility reporting 

since word alone without sentence or sentences has no meaning Gray, Kouhy and Lavers (1995b). 

Therefore, sentence count is more appropriate being the conventional unit of speech and writing, from 

which meaning can be discerned than words Doucin (2013). Nevertheless, it has been criticized for the 

possibility of ignoring differences in the use of grammar in the same message using similar words and space 

that could be conveyed in different number of sentences Campbell, Craven and Shrives (2003).  

 

Consequently, the most preferred unit of measurement is the proportion of page/pages as it reflects the total 

amount of space devoted to a topic, thus, portraying the importance of the topic to the reporting entity 

(Doucin 2013; UK Parliament 2006). However, this method is also criticized as pages of annual reports and 

accounts may differ in terms of column and print sizes from one company to another. However, from the 

forgoing, this study adopts proportion of page/pages content analysis based on its merits and the argument 

that a researcher is free to choose from the methods. Campbell, Craven and Shrives (2003). 

 

Furthermore, we subject the secondary data set to summary statistics, correlation matrix and regression 

analysis. The summary statistics is used to evaluate the characteristics of the data: Mean Maximum, 

Minimum, and Standard Deviation. The correlation analysis is used to evaluate the association between the 

variables of interest. Panel Least Square Regression Analysis is used to evaluate the relationship, degree 

and direction of impact of the independent variables on the dependent variable. 
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In this study our model supports the proposition that value relevance of financial statement information will 

be fully complete if and only if corporate social responsibility information is enclosed. This study takes 

inspiration from previous related research studies on value relevance of non-financial information of social 

responsibility performance authored by Hassel et al. (2005). In the light of the methodological knowledge 

gathered and following the review of empirical literature in our previous chapter, a panel regression model 

is specified. We adopt and modify the model of Carnevale, Giunta and Cardamone (2015) allowing a control 

variable of firm size in the equation. However, we present an econometric model for the study below: 

 

Interaction Effect Value Relevant Model  

 

SPit = ∂0 + ∂1PLit*EPSit + ∂2PLit*BVit + ∂4FSIZEit + Uit ……………….. (1)   
Where: 

SP refers to Stock Price 

PL refers to Corporate Social Report Page Volume

EPS refers to Earnings per Share 

BV refers to Book Value per Share 

FSIZE refers to Firm Size 

PL*EPS refers to indirect effect (interaction effect) of Corporate Social Report Page Volume and Earnings 

per Share on Stock Price 

PL*BV refers to indirect effect (interaction effect) of Corporate Social Report Page Volume and Book 

Value per Share on Stock Price 

∂0     refers to the slope (intercept) of the models 

∂1 to ∂4 refers to the expected coefficients of the independent variables of interest. 

 

Table 1: Operationalization of Variables 

Variables Types of 

Variable 

Measurement of variables 

Stock price Dependent 4th quarters stock price returns  

Corporate social responsibility 

report Volume 

Independent No of annual statement pages where issues of CSR 

activities are reported 

Earnings per share Independent Profit after tax divided by outstanding shares  

Firm size Independent The natural logarithm of total assets of the 

companies. 

Book value per share Independent Value of equity divided by outstanding shares. 

Source: Researcher’s Compilation 

 

 

4.0 DATA ANALYSIS 

 

The study investigates the impact of board characteristics on corporate performance using samples from  
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Table 2:  Summary Statistics 

 
Author Computation  

 

Table 4.1 above shows the mean (average) for each of the variables, their maximum values, minimum 

values, median, standard deviation, variance, standard error of mean, and the sum statistics of the data set 

used in the study. The result provides some insight into the nature of the selected companies’ adopted for 
the study. Firstly, we find that the mean value of stock price rose from N45.30 to N67.72 which show a 

33.12% rise during the period. We also observed that stock price surged to 56.61 and ended around 64.50 

in 2017 which show a positive year end of about 12.23% increase for investors. However, during the period 

under review we observe that stock price of most of the companies stayed around a mean of N57.32. Growth 

in EPS is an important measure of management performance because it shows how much money the 

company is making for its shareholders, not only due to changes in profit, but also after all the effects of 

issuance of new shares (especially important when the growth comes as a result of acquisition). On the 

average, the sampled companies performed well in terms of EPS during the period under investigation since

it grew from N2.29 to N4.64. We observe that most of the sampled companies fared well since they could 

maintain positive average values even in the face of economic recession which the country witnessed during 

the period between 2015 and 2017. The summary statistics result reveal that the variable of corporate social 

responsibility report volume had a maximum of 42pages and an average of two pages during the period 

under investigation. This implies that most of the companies in the sample showed little or no concern for 

social responsibility issues.  

 

Table 3 Correlation Matrix Table 

 
Authors Computation  

 

From the results above, we observed that all the independent variables of interest associated with the 

dependent variable positively. Furthermore, no association was seen to be statistically too high so as to 
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suspect the problem of auto correlation. Notably the variable of stock price and earnings per share had an 

association of about 60% while social responsibility report length and earnings per share had an association 

of 28%. The correlation matrix further reveal that book value per share and the variable of social reportng 

page volume associated loosely to about 19% while book value per share and firm size associated to the 

tune of about 23%. 

 

 

 

 

 

 

 

 

 

 

 

TABLE 4 Regression Analysis 

Author 

2019  Note: *** is 1% level of significance.  

 

Preliminary findings 

H01 Corporate social responsibility reporting volume has no significant effect on the value relevance of 

firms’ financial reports in Nigeria. 

In the panel random regression analysis result above, we observe an R-squared value of 0.68 which shows 

that about 68% of the systematic variations in the dependent variable among the sampled companies over 

the period of investigation were jointly explained by the independent variables. This implies that dependent 

variable of stock price cannot be 100 per cent explained by all the variables used in this study. The 

unexplained 32% is captured in the error term. The F-statistic value of 295.43 and its associated P-value of 

0.000 reveal that overall the regression model is statistically significant at 1% level; this means that the 

regression model is valid and can be used for statistical inference. 

 

5.0 DISCUSSION 

The result from this study is discussed as thus;  



268 
 

Orlitzky, Schmidt and Rynes (2003) Margolis; Elfenbein and Walsh (2007) Fulton: Kahn and Sharples 

(2013), Aupperle et al., (1985) Barnea and Rubin (2010), Marsat and Williams (2014) emphasized that the 

detrimental effects of engaging in corporate social responsibility is revelaed in companies who conduct 

such activities  improperly. On the one hand, such activities will most probably increase their costs, 

consequently reduce their profits and in the long run impair financial performance and put shareholders on 

an unfavorable position. However, the result obtained from this study supports the conclusion of Dobers 

and Halme 2009b John; Daniel and Angel 2012 who maintained that activities relating to corporate social 

responsibility reporting is still at an elementary stage in Nigeria which is also consistent with the findings 

from other corporate organizations in developing nations. In their arguments they posit that corporations in 

Nigeria pay more attension to how much profits are generated and how much dividends are paid, and not 

necessary social issues and its reporting (Iyoha 2010; Uadiale., & Fagbemi 2012). However, the indirect 

impact of corporate social responsibility reporting length on stock price suggest that managers of the 

sampled companies do modify earnings per share and book value per share with social responsibility 

activities. Hence, while the impact on value relevance from the former is positive, the impact from the later 

is revealed to be negative. The later result implies that CSR disclosure is performed by companies merely 

as a defense strategy to cover up some accounting information as it (relates to Book Value) that have been 

manipulated which go a long way to damage stakeholders’ interests. Hence it reveals that only a few of the 
companies that perform CSR activities do so out of social responsibility and caring. This finding agrees 

with that of Carnevale; Giunta and Cardamone (2010) whose study reveal that the publication of a social 

report impact stock prices indirectly, by interacting with other accounting variables (Earnings per Share and 

Book Value per Share in this study).  

 

5.1 Implications  

As  evidenced from our research, we are aware that if not conducted properly, corporate social responsibility 

activity can be very costly. Therefore, we recommend that managers should endevour to balance the costs 

of implementing sustainable business practices against their benefits. Furthermore, we recommend 

considerable funding in other to produce numerous, varied CSR activities. A careful plan in allocating such 

funds should be laid out, well defined activities and program to be carried out should be rolled out. The 

notion of implementing CSR activities as a complementary service must be discouraged. In so doing firms 

must report CSR activities that aim not only to comply with rules but also such that will create a good image 

for the public and investors. 

 

5.2 Limitations and Future research  

The current research is restricted only to the listed non-financial firms. Furthermore, this research was 

mainly conducted based on the secondary data collection. The other data collection methods had not been 

considered. As a result they may not be 100% accurate. In addition to these, data representing the period of 

2012 to 2017 were used for the study. The research has compiled a large database of listed non-financial 

firms accounting data that demonstrate what can be done even with the limitations of currently available 

data. 

 

More so, the data used in this study were prepared on a historical basis which is one of fundamental problem 

associated with presenting accounting information. This thus makes it impossible for current causation to 
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be inferred. However, the use of regression analysis which tries to establish causation effect between the 

dependent and independent variables in the analysis of data helped to validate this study’s findings to greater 
extent but further research can be done to ensure that more recent data is inculcated. Thus further research 

should be conducted using a different research design and methodology than the one employed here. Also, 

the length of year coverage and firm coverage should be extended. 

  

5.3 CONCLUSION 

The purpose of our research is to identify the relevance of the publication of a company’s corporate social 
responsibility report length on stock price formation process. The aim is to establish whether the price at 

which an investor is willing to buy stock is influenced by the publication of social responsibility report. 

However, drawing from prior existing literature, we observe that we cannot deny the fact that conducting 

corporate social responsibility activity has many benefits such as enhancing their reputation. But sometimes, 

it is still very hard for companies to obtain a balance between the costs and benefits of such actions. Our 

study indicate that investors are not keen on page length of corporate social responsibility activities hence 

no relevance on stock price formation, but stock price reacts adversely when corporate social responsibility 

activities is employed to modify accounting information (as it relates to book value). 
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