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In determining the presence of sustainability reporting, the disclosure occurrence method of 

content analysis technique was applied to the information in corporate reports and sustainability 

reports. According to Joseph and Taplin (2011), there are two ways of applying content analysis 

technique. These mechanisms are disclosure occurrence and disclosure abundance method. These 

methods are used to ascertain the content of corporate disclosures. The disclosure abundance 

method entails counting pages, words, or sentences on a checklist of disclosure items. The demerit 

of this method is that it can lead to double counting when a particular item on the checklist of 

disclosure items is counted twice or more because it occurs more than once in the actual report. 

The disclosure occurrence method recognizes the presence of disclosure in the corporate report as 

‘1’ and the absence of disclosure as ‘0’; after which the total disclosure is determined. It can also 

result in a more predictable measurement of sustainability reporting. Based on the review of 

literature, varying indicators have been used to measure sustainability reporting. This research uses 

the disclosure occurrence method. 

The following is the regression model that was used in this study: 

SRit = β0it + BCβ1it + NEDβ2it + BSβ3it + FDβ4it + FSIZEβ5it+AGEβ6it+εit  
Where: SR= is Sustainability Reporting 
BC = Board Characteristics 
NED = Non-Executive Directors 
BS = Board Size 
FD= Foreign Directors 
FSIZE= Firm Size 
AGE = Firm Age 
Below is the result of descriptive statistics presented in table 2 
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Table 2: Descriptive statistics 

Variable OBS Mean Std. Dev. Min Max 

Susrep 180 0.5742222     0.1686819        0.16         0.88 
Neds 180 5.116667 2.000768 2 10 
Fordir 180 0.8388889 0.3686589 0 1 
Bsize 180 9.916667 2.310711 6 15 
Age 180 32.9     10.99218          2 55 
Fsize 180 87008753.07 114369326.8 68477 482603257 

Source: Generated using Stata version 12, based on the study data 
 
Table 4.1 shows the descriptive statistics of all the variables of the study. The result indicates that 

sustainability reporting among consumer goods industry has a mean value of 0.5742222    

suggesting firms in the consumer goods industry report 57% of their sustainability activity with a 

standard deviation of 0.1686819. The minimum sustainability reporting by such firms is 0.16 

which is as a result of a few companies only providing stand alone accounts.   

 

The amount of Non-executive directors measured by the number of non-executive directors on 

board has a mean value of 5.116667 with a standard deviation of 2.000768 suggesting that on 

average consumer goods companies have on the average about 5 non-executive directors seating 

in their board. The standard deviation is quite huge which may be due to the lack of regulation on 

the number of non-executive directors. Foreign directors measured using dummy variable with 1 

indicating presence while 0 shows absence of foreign directors on board. The mean value of 

0.8388889 indicating that 83% of consumer goods companies have foreign directors in their board. 

Age has a mean value of 32.9 with a standard deviation of 10.99218. This shows that an average 

firm in the sampled has 33 years since listing. The minimum value of 2 shows that all the 

companies are listed during the study period.  

 

Finally, The size of the firm is measured by taking the total assets. The size of the firm signals the 

perception investors have in the firm, investors prefer to invest money in institutions with a very 

huge amount of total assets. The size of the banks has a mean of 87008753.07, a minimum of 

68477 and a maximum of 482603257. 
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Correlation 

The correlation between the dependent and explanatory variables is presented in Table 3 

 
Table 3 Correlation Result of the Dependent and Independent Variables 

Variables Susrep Neds Fordir Bsize Age FSize VIF 

Susrep 1.0000       

Neds 0.3645 1.0000     1.70    

Fordir 0.3281       0.2528    1.0000    1.51    

Bsize 0.3923    0.5906    0.3252    1.0000      2.08    

Age 0.4422     0.4422   0.0366    0.3602    1.0000  1.51    

Fsize 0.7544    0.3717    0.4277 0.5181 0.2935    1.000 1.53    

Source: Generated using Stata version 12, based on the study data 
 
 

Table 3 shows the correlation coefficients of the dependent variables and the explanatory variables. 

The values of the correlation coefficient range from -1 to 1. The sign of the coefficient indicates 

the direction of the relationship either positive or negative, the absolute values of the coefficient 

indicate the strength and large values indicate stronger association. The correlation coefficients on 

the main diagonal are 1.0, because each variable has a perfect positive linear association with itself. 

Tables 3 show a positive and weak association between sustainability reporting and non-executive 

directors with a correlation coefficient of 0.3645. A positive and weak association also exists 

between sustainability reporting and foreign director with a correlation coefficient of 0.3281. 

Board size has a positive and weak association with sustainability reporting with a correlation 

coefficient of 0.3923. Also, Age on the other hand has a positive and weak relationship with 

sustainability reporting with a correlation coefficient of 0.4422. Finally, firm size on the other hand 
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has a positive and strong association with sustainability reporting with a correlation coefficient of 

0.7544. 

 
To ascertain the presence of collinearity problem, Variance Inflation Factor (VIF) test was carried 

out to test for multicollinearity. The result of the VIF test indicates a range of 1.51 to 2.108.  Barde 

(2009) as cited in Samaila (2014) point that a VIF of 10.00 can still be a proof of absence of 

collinearity. As such, the predictive ability of the independent variables is not adversely affected 

by the association. 

Regression 

Table 4 Linear regression, correlated panels corrected standard errors 
Variables Coef Std. Error. T P-values 

CONSTANT -0.4927843*** 0.0622292     -7.92 0.000 
NEDS 0.020579*** 0.0036956 5.57 0.000 
FORDIR 0.0699512*** 0.0241503    -2.90 0.004 
BSIZE -0.0156238*** 0.0029266 -5.34 0.000 
AGE 0.005656 *** 0.0010867      5.20 0.000 
Fsize 0.133894 *** 0.0077964 17.17 0.000 
R-SQUARE 0.6699 

Source: Generated using STATA version 12, based on the study data *, ** and *** indicate 10%, 5% and 1% 
level of significance respectively.  
 
From table 4 the result shows R2 of 0.6699, this is the coefficient of determination which indicates 

the proportion of variance in the dependent variable (sustainability reporting) that is predicted by 

all explanatory variables. As such, 67% variations in sustainability reporting, is explained by the 

explanatory variables used in the model while the remaining 33% variation on sustainability 

reporting is explained by factors not included in the model. 

 
From table 4 non-executive directors have a positive and significant impact on sustainability 

reporting of listed consumer goods companies at 1% level of significance. That means an increase 

in number of non-executive directors will lead to an increase in sustainability reporting in listed 

consumer goods companies in Nigeria. The increase is significant. This finding is in line with the 

works of Khan, Muttakin & Sidiqui (2013) who found a positive and significant association 

between non-executive directors on sustainability reporting. It is also in line with the legitimacy 

theory which supports positive and significant relationship between board characteristics and 
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sustainability reporting. On the other hand, Tamoi et al (2014), Okon & Afza (2014) find a negative 

and insignificant impact of non-executive directors on sustainability reporting. This may be 

explained by differences in financial environments between the countries of the study. From the 

aforementioned, the study null hypothesis is rejected. 

 
Foreign directors have a negative and significant impact on sustainability reporting of listed 

consumer goods companies in Nigeria. Foreign directors measured by a dummy variable with 1 

showing presence and 0 absence of foreign directors in a board has a negative and significant 

impact on sustainability reporting. This shows that the presence of foreign directors leads to a 

significant decrease in sustainability reporting in consumer goods industry. This finding is in line 

with the works of Tamoi et al (2014) who found a similar result. 

 
Board Size also has a negative and significant impact on sustainability reporting in consumer 

goods companies in Nigeria. This shows that an increase in the members of the board of directors 

will lead to a significant decrease in sustainability reporting in consumer goods companies in 

Nigeria. This finding is in line with the works of Halil (2016) who found a negative and significant 

association between board size and sustainability report. Oraka, Chinedu and Gunardi (2018) 

found board size has a positive and significant impact on sustainability reporting  

On the other hand, Age has a positive and significant impact on sustainability reporting in listed 

consumer goods companies in Nigeria. Age measured by number of listed years has a positive and 

significant impact on sustainability reporting at 1% level of significance. This suggest that the 

older the firm the more likely it provide for sustainability reporting. This finding is in line with 

Junaid and Karishna (2014) and Rabiu & Mahmuda (2017) who both found age has a positive and 

significant impact on sustainability report. The finding is in line with the legitimacy theory which 

supports positive significance between board characteristics and sustainability reporting. Thus the 

study null hypothesis is rejected.  

Finally, Firm Size has a positive and significant impact on sustainability reporting of listed 

consumer goods companies in Nigeria. Size measured by the natural log of total asset has a 

positively significant impact on sustainability reporting at 1% level of significance. This shows 

the higher the total assets of a firm the more it reports on sustainability. This result is in line with 
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the works of Victor & Musa (2012), Junaid & Krishnan (2014). The finding is in line with the 

legitimacy theory which supports positive significance between board characteristics and

sustainability reporting. Thus the study null hypothesis is rejected.  

 

Conclusions and Recommendaion 

In conclusion, non-executive directors positively influence the sustainability reporting of listed 

consumer goods companies in Nigeria. This means an increase in number of non-executive 

directors will lead to an increase in sustainability reporting in listed consumer goods companies in 

Nigeria. Also, the presence of foreign directors on board negates the sustainability reporting of 

listed consumer goods firms in Nigeria. This means that the presence of foreign directors will not 

lead to an increase in sustainability reporting. Finally, board size on the other hand has a negative 

and significant impact on sustainability reporting in consumer goods companies in Nigeria. This 

shows that an increase in the members of the board of directors will not significantly increase 

sustainability reporting in consumer goods companies in Nigeria. 

 
Thus, companies particularly in consumer goods companies are encouraged to increase the number 

of non-executive directors on board because an increase in number of non-executive directors will 

lead to an increase in sustainability reporting in listed consumer goods companies in Nigeria. The 

stock exchange regulator (SEC) also should create a policy that will regulate and monitor 

companies in Nigeria to ensure that they fully implement the disclosure requirements of the 

corporate governance code and sustainability reporting guidelines. Consumer goods companies 

should also be urged to prepare interim sustainability reports. Finally, the presence of foreign 

directors doesn’t translate into sustainability reporting, thus, stakeholders shouldn’t expect better 

reporting as a result of presence of foreign directors. Instead of focusing on the presence of foreign 

directors, users of financial statement should rather pay attention to the professionalism of the 

members of the board as that has been seen to improve the quality of reporting. 
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                                                 Sustainability Reporting Index 
Economic Indicators 

1. Direct economic value generated and distributed  

2. Financial implications and other risks and opportunities due to climate change  

3. Defined benefit plan obligations and other retirement plans 

4. Infrastructure investments and services supported 

5. Materials used by weight or volume 

6. Reclaimed products and their packaging materials 

 Environment indicators 
1. Energy consumption within the organization 

2. Energy consumption outside of the organization 

3. Energy intensity  

4. Reduction of energy consumption 

5. Water discharge by quality and destination 

6. Waste by type and disposal method 

7. Non-compliance with environmental laws and regulations 

Social indicators 
1. New employee hires and employee turnover  

2. Benefits provided to full-time employees that are not provided to temporary or part-time 

employees  

3. Parental leave 

4. Workers representation in formal joint management–worker health and safety committees 

5. Types of injury and rates of injury, occupational diseases, lost days, and absenteeism, and 

number of work-related fatalities 

6. Workers with high incidence or high risk of diseases related to their occupation  

7. Health and safety topics covered in formal agreements with trade unions 

8. Average hours of training per year per employee 

9. Percentage of employees receiving regular performance and career development reviews 

10. Diversity of governance bodies and employees 

11. Incidents of discrimination and corrective actions taken 

12. Operations with local community engagement, impact assessments, and development 

programs 

Source: GRI 2016 
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 ABSTRACT  

The traditional goal of a company is to earn profit to pay its shareholders. But nowadays, for long 
term sustainability of business organizations, a strategy of Corporate Social Responsibility (CSR) 
activity needed to meet stakeholder demands, respect ethical principles and give an appropriate 
answer to organizational stakeholders becomes pertinent. The objective of the study is to examine 
the effect of corporate social responsibility on performance of listed deposit money banks in 
Nigeria. This study is based on ex-post facto research design and also employed panel data set 
collected from annual reports of twelve (12) listed deposit money banks over a ten (10) year period 
(2010 to 2019) financial year. We employed Quantile Regression Analysis (QRA) technique to 
enable us establish the effects of the independent variables on the dependent variables at different 
quantiles distributions of the performance variable. The findings reveal that social donations have 
a significant positive effect on earnings per share on both the 50th and 75th quantiles. But 
occupational health and safety cost has no significant effect on earnings per share at all levels of 
the performance distribution. However, we recommend that firms whose interest is to improve 
earnings per share via corporate social responsibility activities, should place emphasis on 
sustained higher financial performance prior to engaging on training and development 
capabilities of its work force. 
 

1 Introduction 

The notion that business is just for the creation of profit is no longer fashionable. Within the new 

responsibility of businesses are initiatives that address some social concerns that are within the 

spectrum of its stakeholders’ interests. Corporate Social Responsibility, hereafter referred to as 

CSR has become a major thrust that dramatically entered the consciousness of business institutions 

and its practitioners (Naseem, Shahzad & Asim 2020) All over the world, firms are continuously 

challenged to create greater social visibility and become champions in some of the most crucial 
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social and environmental issues of our time. This new role is added to the corporation’s primary 

purpose of generating profit of which listed commercial banks in Nigeria are not exempted from 

this strategic corporate governance direction. Corporations are getting the identity of being potent 

co-creators of community-based undertakings and possible crucial allies in the pursuit of larger 

societal and environmental goals. Large corporations were identified to make substantial earnings 

even in the midst of challenging economic situations (Servaes & Tamayo, 2013) which leads to a 

growing belief among stakeholder communities that these corporations could be potential partners 

of the society where they operate. For these reasons, firms were expected to make significant 

contributions in addressing social ills as a way of paying back to the public who continues to 

patronize their businesses. Consequently, CSR is the continuing commitment by business to 

behave ethically and contribute to economic development while improving the quality of life of 

the workforce and their families as well as of the local community and society at large (Hull & 

Rothenberg, 2018). CSR reporting is a strategic plan which enables a firm to manage stakeholder 

relationship. In other words, a firm uses CSR reporting to communicate with its stakeholders. 

Disclosure on CSR activities is necessary due to the fact that a firm “owes a duty to the society or 

has a social contract”. Concerning the need for communication and verification of social issues, 

different guidelines were issued and the most widely used guidelines is the Global Reporting 

Initiative (GRI), founded in 1997 by the Coalition for Environmentally Responsible Economies 

(CERES) and the United Nations Environmental Programme (UNEP).  

 
A sustained financial performance that emanates from a remarkable relationship with the society 

can be partly achieved through the company’s involvement in CSR activities which can be created 

through a CSR performance that is both meaningful and highly appreciated by all the stakeholders 

of the company. Financial performance can also come as a result of a strategic action which begins 

with the creation of good product and value-adding services that gain acceptance of the consuming 

public (Waworuntu, Wantah & Rusmanto, 2014). Consequently, this continuous patronage 

provides steady and sustained financial performance that could finance any new product 

improvement, expansion of operations of corporate social responsibility activities. The public 

expectation for companies to maintain transparency and accountability as a vital aspect of 

corporate governance will continue to drive firms toward a positive and sustained financial 
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performance. In the views of Amahalu, Ezechukwu and Obi (2017), a firm is sustainable if it 

functions according to ‘Triple Bottom Line’ (Economic Prosperity, Environmental Quality & 

Social Justice). The interconnectedness of banks with their various stakeholders is often 

concretized through CSR activities which underscore the value of business-society relations as a 

hallmark of good corporate governance practice (He, Wu, Yang, Liu 2019). 

 
Statement of Problem 

Some companies respond positively to increased stakeholder interest in terms of corporate social 

responsibility (CSR). But others see a tension between value maximization proposition of the firms 

and CSR because they become concerned about the legitimacy of corporate involvement in social 

affairs and the possibility of misappropriating and misallocating scarce resources (Amahalu, 

Ezechukwu & Obi 2017). The pressure for corporate accountability is increasing. Government 

restrictions with respect to social conduct are increasing even in times of liberalization. Customer 

demands are rising with the increasing transparency of markets. On top of this, customers are 

asking for sustainable products (Simionescu & Dumitrescu, 2018) and increasing numbers of 

investors are not only looking at the financial performance in a corporation’s portfolio. All these 

developments shift the focus of corporate attention from a merely financial orientation to a much 

broader one. If society can decide that corporations have responsibilities toward stakeholders, it is 

expected that corporations would be held accountable for their social performance.  

 
Furthermore, firms especially commercial banks (Ok & Kim 2019) invest a great deal of time, 

efforts and resources on CSR activities in form but not limited to corporate donations practices, 

occupational health and safety practices, staff training practices and remediation practices in order 

to satisfy the expectations of stakeholders. However, results obtained from the relationship 

between CSR and financial performance has been inconclusive, mixed and contradictory. For 

instance, Wu (2012); Amahalu, Ezechukwu and Obi (2017); Van de Velde, Vermeir and Corten 

(2018) documents a significant positive relationship between CSR and financial performance 

while Waddock (2014); Ruf, Muralidhar, Galant and Cadez (2017) document a significant 

negative relationship between CSR and financial performance. But Suchman (2018), Turban and 

Greening (2016) finds insignificant relationship between CSR and financial performance. The 
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inconsistent results are due to variation in conceptual determinants of CSR, different contexts (e.g., 

country differences) and measurements of variables (Wang et al., 2016; Ortas et al., 2010). 

Additionally, Harjoto and Laksmana (2018) document that the reason for inconsistency in findings 

is the lack of empirical investigation to further explore the channels through which CSR can affect 

a firm’s financial performance. Therefore, we analyse CSR and financial performance in Nigeria’s 

institutional context, which is characterized by weak governance (Oladipo, Efuntade & Efuntade 

2021) developing market economy, and explore the underlying mechanism through which CSR 

can affect financial performance. 

 
Most motivating factor for this study is the need to explore several CSR measures which most 

related studies conducted in Nigeria have not considered. For example, staff training practices and 

CSR remediation activities as measures of a firms CSR. In the views of Kang, Lee and Yoo (2016) 

staff training is essential to growth and development of an organization as blood is essential to 

growth and development of human being. The authors further noted that one major principle 

needed by industries to succeed in the present business environment is quality training that will 

equip the employees with new skills, competencies and techniques. Hence, it is good policy to 

invest in the development of workers’ skills, so as to increase their productivity which will 

invariably increase firm performance. Remediation and compensation costs are indirectly related 

to environmental /social damages and any control related regulatory compliance costs associated 

with short or long-term financial consequences for the firm (Kornom-Gbaraba, Ogan & Lass 

2020). Therefore, the need to examine their various impact on financial performance becomes 

pertinent. Furthermore, most prior studies have employed the Ordinary Least Square (OLS) 

estimator which provides estimates on the bases of the mean point. However, we make a deviation 

from the OLS estimator towards Quantile Regression Analysis technique which tends to provide 

a brighter picture of the effect of the independent variables on the dependent variable at different 

quantiles of the dependent variable distribution. In this regard, we are taking cognizance of the 

fact that members of the cross sections (sample banks) have operated at different performance 

levels during the period under review. Hence, we fill these unique knowledge gaps for the subject 

of interest “corporate social responsibility and performance of listed deposit money banks in 

Nigeria”. Therefore, the specific objectives of the study are to; 
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1. Ascertain the effect of social donation practices cost on performance of listed deposit 

money banks in Nigeria. 

2. Determine the effect of occupational health and safety practices disclosure on performance 

of listed deposit money banks in Nigeria. 

3. Assess the effect of staff training practices cost on performance of listed deposit money 

banks in Nigeria. 

4. Evaluate the effect of remediation disclosure on performance of listed deposit money banks 

in Nigeria. 

The rest of the paper is organized as follows: Section 2 presents reviews of conceptual, theoretical 

and empirical related literature, while Section 3 focuses on the methodological issues. Section 4 

presents the empirical analysis and results, while Section 5 concludes the study with some key 

recommendations for policy.  

 
2 Conceptual Review 

The present-day CSR is a concept whereby business organizations consider the interest of society 

by taking responsibility for the impact of their activities on customers, suppliers, employees, 

shareholders, communities and other stakeholders as well as their environment. 

 
2.1 Corporate Social Responsibility 

Corporate social responsibility is the sum of economic, legal, ethical and philanthropic 

responsibilities fulfilled by the company over a certain period of time (Nollet, Filis & Mitrokostas, 

2016). Corporate Social Responsibility is a form of corporate self-regulation integrated into 

business models. CSR functions as a self-regulatory mechanism by which a corporation ensures it 

is actively complying with the spirit of the law and ethical standards. Its aim is to increase long-

term profits or survival of a firm through constructing positive public relations and high ethical

standards, in order to reduce the business and legal risk and build shareholder trust. Accordingly, 

a corporations’ CSR strategies are tightly related to its sustainable growth and to ensure sustainable 

growth, it is necessary for a company to make a positive impact on the surrounding environment, 

as well as on its stakeholders, which includes; consumers, employees, investors, communities, and 

others (Manasakis, Mitrokostas & Petrakis, 2014).  
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Financial Performance 

Financial performance is the primary and concrete basis of a company’s economic legitimacy to 

exist, it outlines the over-all health of a company. As a corporate governance tool, a good financial 

performance guarantees the continued reward of corporate ownership, management and control. 

A good financial performance is achieved when the company’s leaders and movers make 

decisions, which considers the welfare and interests of its shareholders. Financial performance is 

a subjective measure of how well a firm can use assets from its primary mode of business and 

generate revenues. This term is also used as a general measure of a firm's overall financial health 

over a given period of time, and can be used to compare similar firms across the same industry or 

to compare industries (Maqbool & Zameer, 2018). There are two main categories of corporate 

financial performance measures. Accounting-based which includes return on assets, return on 

equity and return on sales, the second category is market-based and Shareholder’s base which 

includes price per share, earnings per share, and market value-added. However, we employ 

earnings per share as performance proxy following its popularity among related literature (Mujahid 

& Abdullah 2014). 

 
CSR Firm Performance Nexus 

The theoretical linkage between CSR and financial performance of firms is mixed. While many 

argue that CSR performance enhances financial performance of firms, others argue to the contrary 

that CSR performance rather reduces firms’ financial performance. For the proponents, the 

financial performance of a firm is correlated perfectly with the image the firm creates in the minds 

of its stakeholders; thus, the more all the stakeholders’ expectations are met, the better the firm

performance (Freeman, 1984). Similarly, other scholars believe that satisfying the interest of 

stakeholders and being accountable to them have positive impacts on firm financial performance 

(Greening & Turban 2000; Barnett 2019; Choongo 2017). Again, CSR is noted to create high 

reputation for a firm, new market opportunities and positive reactions of capital market (Orlitzky 

et al., 2003). In contributing to stakeholder theory, Mishra and Suar (2010) believe that a positive 

consumer inference is created about the quality of a product when a firm is noted to be socially

responsible. This leads to an induced goodwill created by the consumer to that firm, therefore 

increasing the propensity of the consumer in purchasing the product of that firm sometimes 
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irrespective of the price of the product (Mishra & Suar, 2010). Similarly, Mishra and Suar (2010) 

posit that CSR leads to a unique identity created for a firm, which determines strongly the attraction 

and retention of both consumers and employees for that firm. If the firm is socially responsible, it 

is able to attract and maintain workers with positive mental attitude toward the firm, which 

translate into higher efficiency and productivity. On the parts of customers, higher and frequent 

purchases are made on such products if by virtue of the CSR, reputable identity is associated with 

the firm and its activities (Mishra & Suar, 2010). This is not only limited to consumers, but it 

extends to job seekers; hence, such firms end up getting well motivated and quality workers, who 

assist the firm, increase productivity.  

 
Contrary to the above line of argument, Friedman (1970) thinks that CSR would lead to low firm 

financial performance. The logic is that a firm only has one social responsibility, which is to 

maximize wealth for its shareholders. He stressed that a firm’s managers that use the firm’s 

resources for non-profit social activities divert the main focus of the firm and also impose an 

“illegal tax” on the firm, which has negative consequences on the firm profit margin. This line of 

argument is reinforced by the agency cost problem (Jensen & Meckling 1976), which emphasized 

that the cost incurred on CSR activities far outweigh the benefits; hence, it has an inverse 

relationship with financial performance. In supporting this inverse relationship between CSR and 

financial performance of firms, Preston and O’Bannon (1997) used trade off and managerial 

opportunism hypothesis to illustrate their position. They believe that engaging in more CSR drains 

a firm’s resources that could have been used to invest in other viable ventures. Other proponents 

further argue that higher investment in CSR leads to additional costs which put the firm at a 

disadvantage point against its competitors (Balabanis et al., 1998; Badía, Cortez & Ferruz 2020). 

Bhandari and Javakhade (2017) argue that firms that want to satisfy all its stakeholders will

certainly forgo a lot of positive net present value projects so as to satisfy their stakeholders. On the 

managerial opportunity, Preston and O’Bannon (1997) argue that managers may engage in CSR 

not to increase the wealth of shareholders but to enable them gain their personal benefits. Other 

scholars also argue similarly that managers use CSR to advance their careers or to achieve other 

personal agendas, which has no bearing on the financial enhancement of the firm (McWilliams et 

al., 2006). 


